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NIETEQROLOGICAL ADYERTISINO. 

One of th8 m h o r  wsye which merchants can turn %he ocience o f  meteorolo- 

gy to account consiste of ueWg weather Instruments and the of f ic ia l  weather fore- 

casts  and bulletins for the purpose o f  a t t ract ing sttention t o  their  windows o r  theIr 

etocks-in-trade, The dw-store thermometer is the i l lus t ra t ion  of t h i 8  proceas tl1a.S; 

comes first t o  onets mind, %era is no reason why, sometime before the millemiium 

arrives, thie  celebrated instrument should not  become a trustworthy Indox of .I;orny)6ra-+ 

ture as well as an effective advortisement, !Fwo things are required t o  make it  so; 

f i r s t ,  a wail-made instrumant, and second a satisfactory exposure, 

In continental Europe weather instruments are displayed along with miscel- 

laneous advertising matter i n  many of the s t ree t  pavilions known is Oermany as 

VettersaELen (%eather-pillarS"), which furnished the idea of the eo-called "kiosks" 

maintained by the United States Weather Bureau in several American ci t ies .  
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